Table 3. Information (NAICS51) - Estimated Quarterly Revenue for Employer Firms by Class of Customer

[Estimates have not been adjusted for seasonal variation, holiday or trading-day differences, or price changes. Estimates are based on data from the

Quarterly Services Survey and have been adjusted using results of the 2006 Service Annual Survey. All estimates are based on the 2002 North American
Industry Classification System (NAICS). For additional information see www.census.gov/qss]

Revenue (Millions of dollars)

Per cent of revenue

2002
NAICS Kind of business 4Q 3Q 2Q 1Q 4Q 3Q 2Q 1Q
code 2007 2007 2007 2007 2007 2007 2007 2007
(V] O] (P O]
51 Information
TOtal FEVENUE ... e e e e e e 292,417 278,143 278,188 268,484 100.0 100.0 100.0 100.0
Class of customer
12,388 12,433 11,576 10,988 4.2 4.5 4.2 4.1
178,035 166,392 166,040 160,894 60.9 59.8 59.7 59.9
101,994 99,318 100,572 96,602 349 35.7 36.2 36.0
511 Publishing industries (except Internet)
TOtal FEVENUE ... e e et e et e e e ee s 77,040 71,496 71,040 69,334 100.0 100.0 100.0 100.0
Class of customer
(7)< 0111 0| 4,634 4,724 4,143 3,856 6.0 6.6 58 5.6
BUSINESS ...u it et e e e et e e e e e 61,003 56,334 55,209 54,367 79.2 78.8 7.7 78.4
Household consumers and individual users................| 11,403 10,438 11,688 11,111 14.8 14.6 16.5 16.0
51111  [Newspaper publishers
TOtal FEVENUE ... .. e e e e e e 11,957 11,413 11,889 11,139 100.0 100.0 100.0 100.0
Class of customer
GOVEMMENE ...ttt eet e e ee e e e e e 191 205 227 205 16 18 1.9 1.8
BUSINESS ... et et e et e e e e e 9,480 9,052 9,445 8,781 79.3 79.3 79.4 78.8
Household consumers and individual users................| 2,286 2,156 2,217 2,153 19.1 18.9 18.6 19.3
51112 |Periodical publishers
TOtal FEVENUE ...ttt e e e ee s 12,394 12,077 11,970 11,010 100.0 100.0 100.0 100.0
Class of customer
(7)< 0121 o | 92 95 104 144 0.7 0.8 0.9 13
BUSINESS ...ttt e e e e e e e 9,794 9,879 9,543 8,783 79.0 818 79.7 79.8
Household consumers and individual users................| 2,508 2,103 2,323 2,083 20.2 174 194 18.9
5111 pt |Book, directory and mailing list, and other publishers .
TOtal FEVENUE ...t e e e e e e 13,372 14,484 11,944 11,559 100.0 100.0 100.0 100.0
Class of customer
GOVEMMENE ... s 1,365 1,943 1,248 1,102 10.2 134 104 9.5
BUSINESS ... et e et e e et e e e e 9,212 9,586 7,928 7,848 68.9 66.2 66.4 67.9
Household consumers and individual users................| 2,795 2,955 2,768 2,609 209 20.4 23.2 22.6
5112 Software publishers
TOtal FEVENUE ... e e e e et e e ee s 39,317 33,522 35,237 35,626 100.0 100.0 100.0 100.0
Class of customer
(7)< 01210 o | 2,986 2,481 2,564 2,405 7.6 74 7.3 6.8
BUSINESS ...ttt e e et ettt e e e e ee e eeend 32,517 27,817 28,293 28,955 82.7 83.0 80.3 813
Household consumers and individual users................. 3,814 3,224 4,380 4,266 9.7 9.6 124 12.0
512 Motion picture and sound recording industries
TOtal FEVENUE ...t e e e e e e 27,571 24,569 26,328 24,663 100.0 100.0 100.0 100.0
Class of customer
GOVEIMMENE ...t et e eet e e ee e e ee e e 190 190 185 194 0.7 0.8 0.7 0.8
BUSINESS ... e et e e et e e e e e 21,440 18,279 19,601 18,391 77.8 74.4 74.4 74.6
Household consumers and individual users................| 5,941 6,100 6,542 6,078 215 24.8 24.8 24.6

See footnotes at end of table.
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Table 3. Information (NAICS 51) - Estimated Quarterly Revenue for Employer Firms by Class of Customer —Con.

[Estimates have not been adjusted for seasonal variation, holiday or trading-day differences, or price changes. Estimates are based on data from the

Quarterly Services Survey and have been adjusted using results of the 2006 Service Annual Survey. All estimates are based on the 2002 North American
Industry Classification System (NAICS). For additional information see www.census.gov/gss]

Revenue (Millions of dollars)

Per cent of revenue

2002
NAICS Kind of business 4Q 3Q 2Q 1Q aQ 3Q 2Q 1Q
code 2007 2007 2007 2007 2007 2007 2007 2007
(9] (r) (9] (r)
515 Broadcasting (except Internet)
TOtal FOVENUE ... .ee e e e e e e e e s 25,985 23,598 24,404 23,000 100.0 100.0 100.0 100.0
Class of customer
(7)< 0121 0| 276 251 276 309 11 11 11 13
BUSINESS ...ttt e e e et e e e e 24,219 22,005 22,695 21,399 93.2 93.2 93.0 93.0
Household consumers and individual users................. 1,490 1,342 1,433 1,292 5.7 57 59 5.6
5151 Radio and television broadcasting
Total FEVENUE .....ecvve et et e et e ee s 14,658 13,057 14,198 13,619 100.0 100.0 100.0 100.0
Class of customer
GOVEIMMENE ...t ee e et e e ee e e e e e 262 237 248 281 18 1.8 17 21
BUSINESS ... et et e e et e e e aea e 13,732 12,174 13,286 12,764 93.7 93.2 93.6 93.7
Household consumers and individual users................| 664 646 664 574 45 49 4.7 4.2
5152 Cable and other subscription programming
LI =, 0 11,327 10,541 10,206 9,381 100.0 100.0 100.0 100.0
Class of customer
(7)< 0121 o | S S| S S S S S S
BUSINESS ....ovivee et et e e e e e 10,487 9,831 9,409 8,635 92.6 93.3 92.2 92.0
Household consumers and individual users................. 826 696 769 718 7.3 6.6 75 7.7
516, Internet publishing and broadcasting, Internet
5181, service providers and web search portals,
519 and other information services
Total FEVENUE ....ceivve e e e et e e 17,140 15,405 14,661 13,971 100.0 100.0 100.0 100.0
Class of customer
GOVErNMENt .......covviiiiiiiiii 1,964 1,944 1,561 1,525 11.5 12.6 10.6 109
BUSINESS ... et e et e et e e e e e 9,817 8,558 7,660 7,137 57.3 55.6 52.2 51.1
Household consumers and individual users................| 5,359 4,903 5,440 5,309 313 318 37.1 38.0
517 Telecommunications
TOtal FEVENUE ... ee e e e e e e e e s 126,388 124,969 123,138 120,082 100.0 100.0 100.0 100.0
Class of customer
(7)< 0] 11 o | 3,458 3,512 3,397 3,342 27 2.8 28 2.8
BUSINESS ...ttt e e e et e e e e e 46,771 46,565 46,023 45,819 37.0 37.3 374 38.2
Household consumers and individual users................| 76,159 74,892 73,718 70,921 60.3 59.9 59.9 59.1
5171 Wired telecommunications carriers
Total FEVENUE .....eevve e et e e e e e e 47,241 48,124 48,081 47,818 100.0 100.0 100.0 100.0
Class of customer
GOVEINMENT ...ttt e e e e e e e 1,488 1,518 1,544 1,494 3.1 3.2 3.2 3.1
BUSINESS ... et et e et e e e e e 24,575 25,005 25,038 25,249 52.0 52.0 52.1 52.8
Household consumers and individual users................| 21,178 21,601 21,499 21,075 44.8 449 447 44.1
5172 Wireless telecommunications carriers (except satellite)
TOtal FOVENUE ... oe e e e e e e e e aas 46,850 45,935 44,215 43,132 100.0 100.0 100.0 100.0
Class of customer
(7)< 0111 o | S S| S S S S S S
BUSINESS ...ttt e e et e e e e S S S S S S S S
Household consumers and individual users................. S S| S S S S S S

See footnotes at end of table.
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Table 3. Information (NAICS51) - Estimated Quarterly Revenue for Employer Firms by Class of Customer —Con.
[Estimates have not been adjusted for seasonal variation, holiday or trading-day differences, or price changes. Estimates are based on data from the

Quarterly Services Survey and have been adjusted using results of the 2006 Service Annual Survey. All estimates are based on the 2002 North American
Industry Classification System (NAICS). For additional information see www.census.gov/qss]

Revenue (Millions of dollars)

Per cent of revenue

2002
NAICS Kind of business aQ 3Q 2Q 1Q aQ 3Q 2Q 1Q
code 2007 2007 2007 2007 2007 2007 2007 2007
(9] (r) (9] (r)
5175 Cable and other program distribution
LI =, 0 26,487 25,248 25,267 23,710 100.0 100.0 100.0 100.0
Class of customer
224 191 196 192 0.8 0.8 0.8 0.8
3,086 2,881 2,895 2,916 11.7 114 11.5 12.3
Household consumers and individual users................| 23,177 22,176 22,176 20,602 87.5 87.8 87.8 86.9
517pt  |Other telecommunications ®
TOtal FOVENUE ... ee et e e e e e e eee s 5,810 5,662 5,575 5,422 100.0 100.0 100.0 100.0
Class of customer
(7)< 0111 o | 262 258 248 236 45 4.6 4.4 44
BUSINESS ....cvivee et et e e e e e e 4,638 4513 4,434 4,376 79.8 79.7 79.5 80.7
Household consumers and individual users................. 910 891 893 S 15.7 15.7 16.0 S
5182 Data processing, hosting, and related services
TOtal FEVENUE ...t e e e e e e e 18,293 18,106 18,617 17,434 100.0 100.0 100.0 100.0
Class of customer
GOVEIMMENE ...t ee e et e e ee e e e e e 1,866 1,812 2,014 1,762 10.2 10.0 10.8 10.1
BUSINESS ... et e et e e et e e e e 14,785 14,651 14,852 13,781 80.8 80.9 79.8 79.0
Household consumers and individual users................| S 1,643 1,751 S S 9.1 94 S

(p) Preliminary estimate.  (r) Revised estimate.

S Estimate does not meet publication standards because of high sampling variability (coefficient of variation is greater than 30%) or poor response quality (total quantity
response rate is less than 50%). Unpublished estimates derived from this table by subtraction are subject to these same limitations and should not be attributed to the U.S.

Census Bureau. For adescription of publication standards and the total quantity response rate, see http://www.census.gov/quality/S20-0_v1.0_Data Release.pdf.

(2) Includes NAICS 51113 (book publishers), 51114 (directory and mailing list publishers), and 51119 (other publishers).
(2) Includes NAICS 5173 (telecommunications resellers), 5174 (satellite telecommunications), and 5179 (other telecommunications).

Note: Sector totals and subsector totals may include data for kinds of business not shown. Detail percents may not add to 100 percent due to rounding. Table 4 provides

estimated measures of sampling variability. Data users who create their own estimates using data from this report should cite the U.S. Census Bureau as the source of the
original dataonly. Additional information on confidentiality protection, sampling error, nonsampling error, sample design, and definitions may be found at
www.census.gov/svsd/wwwi/gssreliability.html.
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Table4. Information (NAICS51) - Estimated Measures of Sampling Variability

[Estimates are shown as percents and are based on data from the Quarterly Services Survey]

M edian coefficient * of
variation for quarterly Standard error for percent of total
2002 total
N:oldis Kind of business ) 30 20 0
Estimate 2007 2007 2007 2007
(®) (r
51 Information
TOtal FEVENUE ... e e e e e e 0.8] X X X X
Class of customer
GOVEMMENE ...t ci e e eet e e ee e ee e e 3.3 0.2 0.1 0.2 0.1
BUSINESS ... e e et e e et e e e e 0.7] 0.3 0.3 0.3 0.3
Household consumers and individual users................| 1.4 0.3 0.3 0.3 0.3
511 Publishing industries (except Internet)
LI =Y 0= 2.2 X X X X
Class of customer
(7)< 0111 o | 4.3 0.2 0.2 0.2 0.2
BUSINESS ...ttt e e e et e e e e e 2.5 0.6 0.4 0.5 0.5
Household consumers and individual users................. 2.8 0.5 0.4 04 04
51111  [Newspaper publishers
TOtal FEVENUE ...t e e e e e e 4.5 X X X X
Class of customer
GOVEIMMENE ...t ci et e et e e e e ee e e 14.0) 0.2 0.3 0.3 0.3
BUSINESS ... e e et e e et e e e e e 4.8 0.6 0.8 0.8 0.6
Household consumers and individual users................| 6.0 0.6 0.8 0.8 0.6
51112 |Periodical publishers
LI =, 0 6.5 X X X X
Class of customer
[T =011 o | 14.2 0.1 0.1 0.1 0.1
BUSINESS ...t et e e e e e e e e e 7.9 2.2 2.0 1.9 2.0
Household consumers and individual users................. 10.4 2.2 20 19 20
5111 pt [Book, directory and mailing list, and other publishers
TOtal FEVENUE ...t e e e e e e 2.4 X X X X
Class of customer
GOVEIMMENE ...t ci et e et e e e e ee e e 6.7] 0.6 0.8 0.9 0.5
BUSINESS ... et e et e e et e e e e aeeee 3.1 0.8 0.9 11 0.6
Household consumers and individual users................| 3.4 0.8 0.9 0.9 0.6
5112 Software publishers
LI =, 0= 3.3 X X X X
Class of customer
(7)< 0111 o | 5.9 0.5 0.3 0.5 04
BUSINESS ..ottt e e e et e e e e e 3.5 0.8 0.3 0.5 0.5
Household consumers and individual users................. 4.5 0.5 0.4 0.3 04
512 Motion picture and sound recording industries
TOtal FEVENUE ... .. e e e e e e 2.8 X X X X
Class of customer
GOVEIMMENL ...t e e e et e e ee e e ee e e 17.5 0.1 0.1 0.2 0.1
BUSINESS ... et et e e et e e e e aee e 2.2 1.3 17 15 11
Household consumers and individual users................| 8.0 1.4 17 1.6 1.2
See footnotes at end of table.

US. Census Bureau



Table 4. Information (NAICS 51) - Estimated M easur es of Sampling Variability—Con.
[Estimates are shown as percents and are based on data from the Quarterly Services Survey]

Median coefficient * of
variation for quarterly Standard error for percent of total
2002 total
NAICS Kind of business
code 4Q 3Q 2Q 1Q
Estimate 2007 2007 2007 2007
(9] (r)
515 Broadcasting (except Internet)
TOtal FEVENUE ...t e e e e e 2.4 X X X X
Class of customer
GOVEMMENE ...ttt vet e e ee e e e e e 8.6 0.1 0.1 0.1 0.1
BUSINESS ... et e et e e et e e e e aeeae 2.7 0.5 0.4 0.5 04
Household consumers and individual users................| 6.3 0.4 0.4 0.5 0.3
5151 Radio and television broadcasting
TOtal FEVENUE ... oe e e e e e e e e s 3.3 X X X X
Class of customer
(7)< 01210 o | 9.9 0.3 0.2 0.2 0.2
BUSINESS ...ttt e e e e e e e e 3.9 0.7 0.6 0.7 0.6
Household consumers and individual users................. 9.0 0.5 0.5 0.6 05
5152 Cable and other subscription programming
TOtal FEVENUE ...t e e e e e e 1.6 X X X X
Class of customer
GOVEIMMENE ...ttt e e e e ee e e g S S S S
BUSINESS ... et e et e e et e e e e e 15 0.7 0.5 0.5 0.3
Household consumers and individual users................| 6.6 0.7 0.4 0.4 0.2
516, Internet publishing and broadcasting, Internet
5181, service providers and web search portals,
519 and other information services
TOtal FEVENUE ... ee v e e e e e e e e 6.5 X X X X
Class of customer
(7)< 0111 o | 19.6] 1.6 16 16 1.0
BUSINESS ...t et e e e e e e e 7.7 4.2 4.5 33 37
Household consumers and individual users................. 16.8] 4.4 4.6 38 39
517 Telecommunications
TOtal FEVENUE ...t e e e e e 1.5 X X X X
Class of customer
GOVEIMMENE ...t ci et e et e e ee e ee e e 3.7 0.1 0.1 0.1 0.1
BUSINESS ... et e et e e et e e e e aeeee 2.4 0.5 0.5 0.5 04
Household consumers and individual users................| 1.4 0.6 0.5 0.5 0.5
5171 Wired telecommunications carriers
LI =, 0= 3.7 X X X X
Class of customer
(7)< 0121 o | 4.5 Z Z 4 4
BUSINESS ...ttt e e e et e e e e e 2.4 0.9 1.0 0.9 1.0
Household consumers and individual users................. 5.7 0.9 1.0 0.8 0.9
5172 Wireless telecommunications carriers (except satellite)
TOtal FEVENUE ... ..o e e e e e 1.1 X X X X
Class of customer
GOVEMMENE ...ttt vet e e ee e e e e e g S S S S
BUSINESS ...t e e et e et e e e e aea e g S S S S
Household consumers and individual users................| g S S S S
See footnotes at end of table.
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Table 4. Information (NAICS51) - Estimated M easur es of Sampling Variability—Con.
[Estimates are shown as percents and are based on data from the Quarterly Services Survey]

M edian coefficient * of
variation for quarterly Standard error for percent of total
2002 total
NAICS Kind of business
code 4Q 3Q 2Q 1Q
Egimate 2007 2007 2007 2007
() (r)
5175 Cable and other program distribution
TOtal FEVENUE ... ee e e e e e et e e e s 1.3 X X X X
Class of customer
(7)< 0111 o | 15.9 0.2 0.1 0.1 0.1
BUSINESS ...t et e e e e e e e 10.3] 1.1 1.0 11 13
Household consumers and individual users................. 1.1 1.2 11 11 13
517 pt  |Other telecommunications
TOtal FEVENUE ... .oe e e e e e e e e e s 5.4 X X X X
Class of customer
(7)< 0111 o | 8.1 0.5 0.4 04 0.2
BUSINESS ...t et e e et e e e e e 6.6 3.4 31 3.0 25
Household consumers and individual users................. 22.3 35 32 30 S
5182 Data processing, hosting, and related services
TOtal FEVENUE ...t e e e e e e 4.7 X X X X
Class of customer
GOVEIMMENE ...t ci e e et e e ee e e ee e e 14.3] 1.0 11 1.8 13
BUSINESS ... e e et e et e e e e 5.7 25 2.6 32 33
Household consumers and individual users................| 22.1 S 2.0 1.9 S

(p) Preliminary estimate.  (r) Revised estimate.

S Corresponding estimate in Table 3 does not meet publication standards because of high sampling variability or poor response quality.

(1) The medians are based on estimates for the most recent four quarters.

X Not applicable.

Z Lessthan .05 percent.

Note: Additional information on confidentiality protection, sampling error, nonsampling error, sample design, and definitions may be found at

www.census.gov/svsd/wwwi/gssreliability.html.
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